
Marketing Your Business 
Through Social Media  



FSC Interactive 

• Online and Interactive 
Marketing Agency located in 
New Orleans, La. 

• Specialize in Social Media 
Strategy, Paid Search 
Campaigns and SEO 

• Specialize in Hospitality and 
Tourism but work in a number 
of diverse industries 

• Clients include New Orleans 
Tourism Marketing 
Corporation, New Orleans 
CVB and Loyola University 



Andy Kutcher 

• Director of Accounts at FSC 
Interactive 

• New Orleans Native 
• Attended Millsaps College 
• Loves: My Dogs, Music Festivals, 

The Grateful Dead and The 
Saints  

 



Social Media by the Numbers 

 45-54 year olds are the fastest growing demographic across social 
sites 

 Between 2010 and 2012, people following brands on Social Media 
increased 106% 

 Facebook leads sharing, followed by email and Twitter 
 Women out-number Men on most social sites 
 Social media sites and blogs reach 80% of all U.S. internet users 



Social Media for Non-Profits 

 50% of nonprofit communicators label social media as a “very important” 
communication tool 

 55% who engaged with causes via social media have been inspired to take further 
action 

 In 2013, online fundraising increased by over 13% 
 56% of people donated to an organization because 
    they read a story via social media 
 After becoming a follower of a nonprofit’s social  
    network, 59% of people donated 
 47% of Americans learn about a nonprofit from the  
    internet, specifically social media 
 

 
http://www.nonprofitmarketingblog.com/site/10_social_media_stats_for_nonprofit_marketers | http://www.npengage.com/nonprofit-research/50-fascinating-nonprofit-statistics/ | http://blog.techimpact.org/20-insightful-nonprofit-technology-and-social-media-stats/  

http://www.nonprofitmarketingblog.com/site/10_social_media_stats_for_nonprofit_marketers�
http://www.npengage.com/nonprofit-research/50-fascinating-nonprofit-statistics/�
http://blog.techimpact.org/20-insightful-nonprofit-technology-and-social-media-stats/�




First Thing’s First…. 



What are your Goals? 



Goals 

• I want to increase traffic to 
the events section of the 
website by 10%. 
 

• We want a monthly average 
of 70 interactions on 
Facebook. 
 

• I want 20 new Followers on 
Twitter every month.  





Who is your Audience? 

 Age, Race, Gender 
 How do They Talk to YOU? 
 How do They Talk to Each Other? 
 Where are They Spending Time? 





What (and who) are your Resources? 

 In-house vs. Outsourced 
 Team Size 
 Available Time 
 Accountability 





Tactics 



The Four C’s of Social Media 

Content Consistency  

Customization  Community 

• Content is King 
• Provide Value 
• Be Authentic 

• Consitency is Better Than Rare Moments of 
Greatness 
• Do Not Start and Stop 
• Posting/Engaging Should be Daily 

• Customization is Necessary 
• Set Yourself Apart 

• Community is Success 
• Identify Your Audience 
• Build Your Community 

 



Let’s Talk Specifics… 



Facebook 



Facebook 

• Largest social network in the 
world 

• Average of 700 billion minutes 
on Facebook monthly 

• Average User is connected to 80 
Pages 

• Every 20 minutes there are 1 
million links shared 

 
 



Choosing the Right Account  



Facebook 
As a Brand 





Admin Panel 



Admin Panel: 
-Facebook Insights 
-Notifications 
-Messages 
-New Likes 
-Managing Your Page 
 

Your Page Profile 



Being Your Brand on 
Facebook 





Engage With Things You Like 



Share Your Favorite Content 



Customize Your Page  



Page Settings 



Branding 







Growing Your 
Community 



Invite Your Friends 



Measuring Success with 
Insights 

















Tips for Facebook 

 Status updates get better Reach than any other type of 
post on Facebook 

 Photos, photos, photos! It’s ok to use old photos from other 
networks on Facebook 

 Try to give each post roughly 2 hours of time before trying to 
post again (or more) 

 Weekends and evenings are surprisingly good times to post 
content 

 Respond to people if they ask you something or comment 
on a post 

 Often, less is more on Facebook 



Four Keys to Facebook Success 

 Use Facebook to connect with current and potential clients 
or customers 

 Maintain a consistent flow of communication 
 Integrate all of your Facebook efforts into your existing 

marketing efforts  
 Create and maintain a professional image 

 





Twitter 

• 500 Million Active Registered 
Users 

• 115 Million Active Users 
Monthly 

• 58 Million Tweets per Day 
• Most Frequently Used Social 

Network for Customer 
Complaints 
 



Using Twitter as a Brand 



Speaking the language 



Twitter Translator 



“@-Replies” and “Handles” 



Retweet 



Other “Versions” of Retweet 

 
 RT = Retweet 

 
 MT = Modified Tweet 

 
 V/ or Via// = Via 



Direct Message 



Hashtag 



Twitter Rules of Engagement 



Cocktail Party 

 Don’t talk all about yourself 
 

 Find the people who interest you 
 

 Try to add value to the conversation 
 

 Follow up with your new friends 



Manage Your Twitter Presence 



Beauty in Brevity 



Measuring Success on 
Twitter 



Success = ____________? 

“A leader has to be positive about all things 
that happen to his team. Look at nothing in the 
past as failure.” 
 

- Coach Mike Krzyzewski 
 



Sprout Social 



HootSuite 



Bit.ly 



How to Use Social Media as a Non-Profit 



Rules of Engagement 

 Rule 1: Keep it About Your Brand 
 Rule 2: Find the Right Audience 
 Rule 3: Add Value to the Coversation 
 Rule 4: Invite Feedback 
 Rule 5: Follow Up 
 Rule 6: Don’t be Afraid of the Ask – But be Tactful 
 Rule 7: If Your Strategy Isn’t Working…Fix IT! 

 



Linking it all Together 



Share Whatchya Got!! 



Print Materials 



Email Signature 



Website (above the fold!) 



Anywhere Relevant  





Questions? 

E-mail: 
 info@fscinteractive.com 

 
Facebook: 

www.facebook.com/fscinteractive 
 

Twitter:  
www.twitter.com/fscinteractive 

 
Get More Slides: 

http://www.slideshare.net/fscnola 
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