
Marketing Your Business 
Through Social Media  

Part II 



FSC Interactive 

• Online and Interactive 
Marketing Agency located in 
New Orleans, La. 

• Specialize in Social Media 
Strategy, Paid Search 
Campaigns and SEO 

• Specialize in Hospitality and 
Tourism but work in a number 
of diverse industries 

• Clients include New Orleans 
Tourism Marketing 
Corporation, New Orleans 
CVB and Loyola University 



Andy Kutcher 

• Director of Accounts at FSC 
Interactive 

• New Orleans Native 
• Attended Millsaps College 
• Loves: My Dogs, Music Festivals, 

The Grateful Dead and The 
Saints  

 



Social Media by the Numbers 

 45-54 year olds are the fastest growing demographic across social 
sites 

 Between 2010 and 2012, people following brands on Social Media 
increased 106% 

 Facebook leads sharing, followed by email and Twitter 
 Women out-number Men on most social sites 
 Social media sites and blogs reach 80% of all U.S. internet users 



Social Media for Non-Profits 

 50% of nonprofit communicators label social media as a “very important” 
communication tool 

 55% who engaged with causes via social media have been inspired to take further 
action 

 In 2013, online fundraising increased by over 13% 
 56% of people donated to an organization because 
    they read a story via social media 
 After becoming a follower of a nonprofit’s social  
    network, 59% of people donated 
 47% of Americans learn about a nonprofit from the  
    internet, specifically social media 
 

 
http://www.nonprofitmarketingblog.com/site/10_social_media_stats_for_nonprofit_marketers | http://www.npengage.com/nonprofit-research/50-fascinating-nonprofit-statistics/ | http://blog.techimpact.org/20-insightful-nonprofit-technology-and-social-media-stats/  

http://www.nonprofitmarketingblog.com/site/10_social_media_stats_for_nonprofit_marketers�
http://www.npengage.com/nonprofit-research/50-fascinating-nonprofit-statistics/�
http://blog.techimpact.org/20-insightful-nonprofit-technology-and-social-media-stats/�




First Thing’s First…. 





Goals 

• I want to increase traffic to 
the events section of the 
website by 10%. 
 

• We want a monthly average 
of 70 interactions on 
Facebook. 
 

• I want 20 new Followers on 
Twitter every month.  





Who is your Audience? 

 Age, Race, Gender 
 How do They Talk to YOU? 
 How do They Talk to Each Other? 
 Where are They Spending Time? 





What (and who) are your Resources? 

 In-house vs. Outsourced 
 Team Size 
 Available Time 
 Accountability 





Tactics 





The Four C’s of Social Media 

Content Consistency  

Customization  Community 

• Content is King 
• Provide Value 
• Be Authentic 

• Consitency is Better Than Rare Moments of 
Greatness 
• Do Not Start and Stop 
• Posting/Engaging Should be Daily 

• Customization is Necessary 
• Set Yourself Apart 

• Community is Success 
• Identify Your Audience 
• Build Your Community 

 



Let’s Talk Specifics… 



Facebook 



Facebook 

• Largest social network in the 
world 

• Average of 700 billion minutes 
on Facebook monthly 

• Average User is connected to 80 
Pages 

• Every 20 minutes there are 1 
million links shared 
 

 
 



Tips & Tricks for Using Facebook 



Schedule Your Content 



Check Your Scheduled Content 



Edit, Reschedule or Delete 



Target Your Content 



Promote Your Content 

• Audience: 
• Your Fans & their Friends 
• Targeted 

• Maximum Budget 
• Facebook will recommend a budget and provide 

you with an estimated reach based on your 
budget and audience 

• Duration 
• You can run promoted posts anywhere from 1 

day to a week 
• Account & Payment 

• If you have an advertising account already 
associated with the Page, it will default to that 
account 



Promote Your Page 



Promote Your Page 

• Sample Ad 
• Location 

• Geo-locate your ads if you’re 
expanding into a new market 

• Interests 
• You can add as many interests 

as you see fit and Facebook 
will recommend interests 

• Age & Gender 
• Budget, Schedule & Billing 



Advertise  



Advertising Options 



Creating Your Ads – Images  



Creating Your Ads – Copy 



Creating Your Ads – Audience 



Creating Your Ads – Budget & Timing 



Targeting Real Life Example  

• People located in New Orleans 
• 25 and older 
• Interests include: Charity and Causes; 

Community Issues 
• Behaviors include: All Charitable 

Donations 
• College graduates 
• Household Income of $50,000-

$75,000 
 

Potential Reach: 4,000 
 



Reporting for Advertising  



Pages to Watch 



Create Custom Tabs 



Create Custom Tabs 



ShortStackApp.com  



Learn More About Your Audience  



Facebook Graph Search 



Facebook Graph Search 



Tips for Facebook 

 Try a variety of content types – test links, photos, status and 
more 

 Less is more on Facebook – no need to post more than 1 or 
2 times a day (but 1 minimum) 

 Update your cover photo and avatar as needed but 
remember that counts as a post 

 Always delete the long link 
 

 





Twitter 

• 500 Million Active Registered 
Users 

• 115 Million Active Users 
Monthly 

• 58 Million Tweets per Day 
• Most Frequently Used Social 

Network for Customer 
Complaints 
 



Using Twitter as a Brand 



Speaking the language 



Twitter Translator 



“@-Replies” and “Handles” 



Retweet 



Other “Versions” of Retweet 

 
 RT = Retweet 

 
 MT = Modified Tweet 

 
 V/ or Via// = Via 



Direct Message 



Hashtag 



Twitter Rules of Engagement 

• Don’t talk all about 
yourself 
 

• Find the people who 
interest you 
 

• Try to add value to the 
conversation 
 

• Follow up with your new 
friends 

 



Measuring Success on 
Twitter 



www.analytics.twitter.com  

http://www.analytics.twitter.com/�


Twitter Cards 



Twitter Cards 

• Summary Card: Default Card, including a title, 
description, thumbnail, and Twitter account 
attribution 

• Summary Card with Large Image: Similar to a 
Summary Card, but offers the ability to prominently 
feature an image 

• Photo Card: A Tweet sized photo Card 
• Gallery Card: A Tweet Card geared toward 

highlighting a collection of photos 
• App Card: A Tweet Card for providing a profile of an 

application 
• Player Card: A Tweet sized video/audio/media 

player Card 
• Product Card: A Tweet Card to better represent 

product content 
 

https://dev.twitter.com/docs/cards/types/summary-card�
https://dev.twitter.com/docs/cards/large-image-summary-card�
https://dev.twitter.com/docs/cards/types/photo-card�
https://dev.twitter.com/docs/cards/types/gallery-card�
https://dev.twitter.com/docs/cards/types/app-card�
https://dev.twitter.com/docs/cards/types/player-card�
https://dev.twitter.com/docs/cards/types/product-card�


Twitter Cards Analytics  





LinkedIn 

• 75% of audience have college 
degree or higher 

• LinkedIn sends more traffic to 
your website than Facebook or 
Twitter 

• Two new members sign up 
every second 

• There are over 10 million 
endorsements provided every 
day 
 
 



Establish a Presence 



Personal Presence 

• Choose a photo 
• Add all of your information 

including where you work, your 
job title, where you went to 
school 

• Add skills 
• Add connections 
• Endorse and recommend others 
• Join Groups  



Company Presence  



Creating Your Company Page 



Update All Services  



Build, Engage and Cultivate Your 
Community! 



Network, Network, Network  

• Connect with people you know 
• Ask your board, sponsors and 

volunteers to connect with YOU 
and with YOUR COMPANY 

• Look for people you WANT to 
get connected to 



Share Updates  





Questions? 

E-mail: 
 info@fscinteractive.com 

 
Facebook: 

www.facebook.com/fscinteractive 
 

Twitter:  
www.twitter.com/fscinteractive 

 
Get More Slides: 

http://www.slideshare.net/fscnola 

mailto:info@fscinteractive.com�
http://www.facebook.com/fscinteractive�
http://www.twitter.com/fscinteractive�
http://www.slideshare.net/fscnola�
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